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We are very, very pleased with the results for the third quarter, and in May we
choseto develop and communicate a plan that would allow us to return to growth

as early asthis quarter

The achievement of this result is the result of the extraordinary commitment and
great senseof responsibility of all the human resources who work with us, within
the company, in artisanal workshops and in all companies that supply us with raw

materials and services

More than ever, we believe that the analysis of this result underscores four

characteristics peculiar to our company that in our opinion were decisive:

U Theimportance of a wholly Italian production chain
U The strategic role played by the wholesale channel

U Theimportance and resilience of the American market

U A"domestic" orientation in all markets




y g U min
YoY % YoY %
OM 19 oM 20 3019 3020
Chg Q Q Chg
Net Revenues 459.2 378.7 -17.5% 167.8 173.5 +3.4%
Constant exchange rates -17.4%
North America 148.2 116.5 -21.4% 54.1 59.0 +9.2%
Rest of Europe 139.5 120.9 -13.4% 47.1 50.8 +7.7%
Italy 76,1 58.5 -23.1% 31.8 29.6 -6.9%
China 43.5 38.1 -12.6% 14.7 15.2 +3.2%
RoW 51.9 44.7 -13.9% 20.0 18.9 -5.7%
North
America
30.7%
Europe
47.4%
Rest of the
World
11.8%

Greater China
10.1%




Revenues Highlights

North America

The dynamics of the quarter underscore an
Important growth trend supported by the
resilience of nAndomest.
customers returning with greater peace of

mind to buy in the boutiques and multibrand
stores in their cities

Italy

Growth in local customer purchases partially
compensated for the significant decline In
International tourism

China

There was solid positive growth in mainland
China and Taiwan, being able in the third
qguarter to fully compensate for the
difficulties related to the significant drop in
traffic in major cities such as Hong Kong and
Macao

cCoO

Rest of Europe

The performance reported included significant
Increases throughout central and northern
&womey supportedhby thdreturn to local
customer stores, while the performance of
Mediterranean Europe is still being impacted by
the results of tourist cities, and in some areas by
the persistence of fears related to thevirus

Rest of the World

The good performance of South Korea, a
market that is still fully wholesale, did not
offset the reduction in turnover in Japan,
which in the third quarter of last year had
performed very well while awaiting the
Increase in value addedtax




Retail 229.2 169.3 -26.1% 79.2 66.8 -15.7%
Wholesale 230.0 209.4 -9.0% 88.6 106.8 +20.5%
44.7% 55.3%
on sales on sales

U min



107 boutiques as of September 620 31 boutiquesasof September 020
(106 boutiques as of December 619) (30 boutiques as of December 019)




