b Lt

1H 25 Results

August 28, 2025






— Brunello Cucinell

ZFX | JAX NE- XT °/ X Zz 3°° | JKZ -Z [AId C °] XENXBEKEX«?©° atioksglowth M- °/
that we greatly value. Our aim has been to dignify manual work, conaducting business with full respect for the moral and econac dignity of

the human being, in the belief that each of us is constantly striving to rediscover a healthy balance between life, work, arlose much

desired human relationships.
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SpringSummer 2026. All of this, together with the pleasant atmosphere surrounding our brand, enables us to work with peace of id and
fo envisage closing 2025 with healthy growth in revenue of around 10%, accompanied by sound profits, and to look ahead to 2@&with the
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1H 2025 Financials Highlights

REVENUES EBIT NET PROFIT
RKk/10Ya 2K« Raai Y1 2 K« RUK YU 2 K«
+10.2% +8.8% +16.0%
+10.7% cost. curr 16.6% on sales 11.2% on sales
FasYion J° -2 TAFPARK, ZJ 00- 72 | A
EUROPE AMERICAS ASIA
+10.0% +8.7% +12.5%
+9.7% cost. curr +10.0% cost. curr +13.0% cost. curr
35.6% on sales 35.8% on sales 28.6% on sales
RETAIL WHOLESALE
+10.3% +10.1%
63. 7% on sales 36.3% on sales
CAPEX NET FINANCIAL POSITION*
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* Lease liabilities are excluded
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Revenues by Region

Revenues

Europe

Americas

Asia

954
BEUNELLO CUCINIELLI

620.7

221.1

225.6

174.0

Americas
36.4%

Asia
28.0%

684.1

+10.2%

Constant exchange ratest10.7%

243.2

245.3

195.7
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RegionHighlights
EUROPE

The solid domestic presence across key European markets supported double-digit
growth in the first half, with balancedsalesacrossboth quarters In Italy, salesgrew by
15.8% to R78.8 million, showing second quarter particularly strong supported by
performance of the multibrand channel, with excellent deliveries of the SpringSummer
2025 and Autumn-Winter 2025 collections

AMERICAS

With a 10.0% increase at constant exchange rates in the first half, growth remained
balancedbetween the first and second quarters

The performance of mono-brand boutiques was very positive, aswas that of the Luxury
Department Stores, where apparel continues to rank among the fastest-growing
categories

ASIA

Significant, double-digit growth in China, well distributed across the country and
consistentin both quarters, confirming the strength of our M3 J «d&v&ldpment trend

Contribution from the Middle East very positive, solid performance in South Korea.
Japan, despite a significant drop in tourism from abroad, continues to contribute
positively to the growth of the region
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Revenues by Channel

R min

Revenues 620.7 684.1 +10.2%

Constant exchange ratest+10.7%

Retail Channel 395.2 435.8 +10.3%
Wholesale Channel 225.5 248.3 +10.1%
1H 24 1H 25
Wholesale Wholesale
Channel Channel

36.3% 36.3%

Retall

Channel Retail
63.7% Channel
63.7%
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Channel Highlights

RETAILCHANNEL

Positive results acrossall geographic areas,driven by like-for-like performance; second
guarter showed double-digit growth at constant exchangerates, in line with the first
quarter

As of June 30, 2025, the retall network consistsof 130 boutigues comparedto 126 on
June 30, 2024, with significant expansionsand relocations carried out over the past 12
months, such asthose on SloaneStreet in London and in Vienna

WHOLESALECHANNEL

Wholesale channel delivered another strong semester, C - 3 Kl@ading multibrand
clients, thanks to the recognized creative and qualitative value of our collections, the
punctuality of our service,and strict price managementdiscipline

Excellentrevenue results were achievedfrom the Spring Summer2025 collections and
the salesof Autumn-Winter 2025

The SpringSummer 2026 sales campaigns are recording excellent results. the one
dedicated to menswear has already been completed, while the order collection for the
womenswear collection is still ongoing with extremely positive feedback
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